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OBINECTBO

OBPA30BAHHUE

Games Theory

JKoHoMudecKull parynomem [MTHWNY opueHmupyem cmydeHmos
Ha nouck nobedHoli cmpame2uu

Games Theory, Interest Rates Models, e-Commerce. 3To He Ha3Ba-
HMA HOBbIX TENEBU3MOHHbIX CEPUANOB. ITO AUCUMMNHBI, KOTOpble
M3y4aloT MArncTpaHTbl 3KoHOMUYecKkoro darynbteta MIHNY. Mep-
BafA 13 NepeyncsieHHbIX — TeOpUA UFPp — OPUEHTUPOBAHA Ha Nosy-
YyeHWe HaBblKOB MOWMCKa nobefHol cTpaterun B 6opbbe HeCKOosb-

KMX CTOPOH.

Ha skoHoMunueckoM daKynbTeTe yBepeHbl:
CTpaTerva B COBPEMEHHbIX pPeanuax MOMKeT
ObITb 0O4HA — MOBbILLIEHNE CBOUX KOMIETEH-
Ly, B TOM Y1C/le Yepes MHTerpaLumio B MMpo-
Bble 0bpa3oBaTesibHble MpoLecchl. s 37o-
ro B 2015 rogy 3KOHOMMUYECKUIA darynbTeT
lepMcKoro yHuBepcuTeTa 6osiee YeM B MoJiI-
TOopa pasa YBeNMYUi KOMYECTBO OlOaMKeT-
HbIX MECT Ha NMpPOrpamMmbl NOArOTOBKN Maru-
ctpoB — ¢ 30 go 51.

[exkaH  3KoHOMMYeckoro  darynbTe-
Ta MrHWY TatbsHa MwupontoboBa npuBo-
OVT nNpumep: B rofbl Kpu3nca B EBpone pes-
KO MOBbLILIAETCA MHTEpPEeC K 06pa3oBaHuio,
0CO06EHHO K MarucTepckUM MporpaMMam no
3KOHOMMKe. «EBponeiiupl, nepermsluMe 3a
HECKO/IbKO COTEH JIeT OeCATKM HKPpU3MCOB,
MOHMMAIOT: B 3TO BPEMA JlyHlle BCEro BKIA-
[blBaTb B CAMOro cebs, B NepByto o4epenb B
obpasoBaHue. B Poccumn nctopus pbliHOYHOM
3KOHOMMKM TOJIbKO HAYMHAETCA, HO, BUAMMO,
1y HAC NPULLIO MOHUMAHWe LieHHOCTY obpa-

30BaHMA: KOMMYECTBO 3aAB/IEHUA B Maru-
CTpaTypy B NPOLUJIOM U B 3TOM rofy pPacTéT.
Jltoon XoTAT BBIATU U3 Nepuoga HecTabunb-
HOCTM C HOBbIMW HaBblKamu, YTOObl B3ATb
HWU3KWI CTapT Ha mepuofe pocTa», — OTMe-
yaeT npodeccop TatbAHa MyponioboBa.

OpfHow 13 cTpaTeruii B pamMmKkax Teopun Urp
MOMeT OblTb pe3kas CMeHa HanpasfieHus,
4YTO MpUBOAMUT K nobefe. B Halem cnyyae B
MarucTpaTypy 3KOHOMMYECKOro dary/bTe-
Ta NOCTYMAOT BbINYCKHUKM HE TOJIbKO 3KOHO-
MUYECKMX, HO N eCTeCTBEHHO-Hay4HbIX Cre-
LManbHOCTEN, HEKOTOpbIe CMYCTA MHOMO NeT
nocse rnoJiy4eHyA NepBoro AunIoma.

OTxogA OT WUrp Kak TeopuM K urpam
KaK CMOPTY, Ba*KHO CKa3aTb: Marmcrpaty-
pa 3KOHOMMYecKoro ¢akrynbTeTa BM/IOT-
Hyto NMpubnKaeT (B GyKBaSIbHOM CMbIC/IE) K
aHrnumiickomy ¢ytoony. B 2015 rogy Mepm-
CKWUIA YHMBEPCUTET MOANMUCAN COornalleHne o
coTpyaHuyectBe ¢ Manchester Metropolitan
University. Bnarogaps aToMy n060i Hutenb

MepMcKoro Kpas C BbICLWIMM 06pa3oBaH-
€M MOMET MOMly4/Tb CTeneHb Marucrpa B
O[IHOM 13 KpyrHeWwmx By30B Bennkobputa-
HUN OOHOBPEMEHHO C AMMJIOMOM MO Maru-
ctepckori nporpamme [MFHUY «MempayHa-
PO[HbIA BU3HEC.

ObyuyeHne B BenukobputaHun 6ygoeT
CTOUTb A7 MEPMAKOB W MUTENen cocep-
HVX PErviOHOB B ABa pa3a MeHblle, Yem AJ1A
OCTaNIbHbIX ~ MHOCTPaHLIEB,  OCBaMBAIOLLMX
nporpamMmy B MaHyectepe. [lpumevatenb-
HO, YTO Kamryc 6pUTAHCKOro By3a HaxoauT-
CA B LeHTpe ropoAa, B 10 M1HyTax e3apl Ao
JOMallUHero ctagvoHa o¢yTtbonbHoro Kiyba
Manchester United.

BaxHbI moKa3saresb — Ha 3KOHOMUYe-
cKkoM darynbTeTe 15 NporpamMm NoaroToBKM
MarncTpoB. Bce oHu pa3paboTaHbl CoBMeCT-

peraMa g,

Ho c paboToaaTenamu. «Mbl MpoBenv BMecTe
C KpyMHENLLVMM BU3HEC-CTPYKTYpPaMmn peru-
OHa ayauT y4ebHbIX NporpamMMm. YTo-To OHu
[06aBuM, YTO-TO Bbl4epKHYIU. OHU XOTAT,
YTOObI BbIMYCKHUKM MaructTpaTypbl 6bUin
rOTOBbI B NEPBbIV *e AeHb MNoc/e MoyveHua
OunaomMa 3aHATb TOM-MO3ULMI0 B KOMMa-
HUW», — paccKasbiBaeT TaTbAHa Mwupostio-
60Ba.

Teopua uUrp — 3TO0 He ToNbKO paboTa
BCEN MM3HW MPOC/IABIEHHOIO MATEMATUKA,
repoA YeTblperbl OCKAPOHOCHOro GuabMa
«Mrpel pasymar» [xoHa Hawa. 31o nporpam-
Ma [eNCTBUI, pELLEHUA N METOL0B, BeAyLIMX
K nobege. Opyrumu cnoBamu, dunocodus,
COT/IaCHO KOTOPOM *KUBET Ntoboe npodeccu-
OHaJIbHOEe COOOLLECTBO, B TOM YMC/IE U IKO-
HOMMYEeCKUI GarynbTeT.
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